
AT MÜLLER UK & IRELAND

LAST UPDATED JULY 2023

SUSTAINABILITY



CONTENTS Our Strategy

Action For Our Planet

Net Zero Carbon

Sustainable Packaging

Waste & Resource Use

Action For Our Partners

Farming Sustainably

Regenerative Agriculture

Caring For Cows

Action For Our People 

Inclusive & Happy Teams

Stronger Communities

Nutritious, Delicious Product

2

S
U

S
T

A
IN

A
B

ILIT
Y

 A
T

 M
Ü

LLE
R

 U
K

 &
 IR

E
LA

N
D

  |   
O

U
R

 S
T

R
A

T
E

G
Y



WE ARE EMBRACING 
THE CHALLENGE
The foods we eat can have a huge impact on our planet and the people in it. At Müller 
UK & Ireland we know our customers and consumers expect us to play a role in driving 
positive environmental and social changes, and this is a challenge to which we are fully 
committed.

ěǰṜɭǰṽǅṽȊǅȺșȱʪ-owned business and, like any family, that means we put our people first -
ȊɭɇȺṽɇʋɭṽǢɇȱȱǰǅȋʋǰɵḬṽʃɇṽɇʋɭṽǢʋɵʃɇȺǰɭɵṽǅȼǩṽɵʋɪɪȱșǰɭɵḫṽěǰṜɭǰṽǅȱʤǅʪɵṽȱɇɇȭșȼȋṽȊɇɭṽʤǅʪɵṽʃɇṽ
ɪʋʃṽǅṽɵȺșȱǰṽɇȼṽǰʣǰɭʪɇȼǰṜɵṽȊǅǢǰḫ

And so, as we continue to meet the needs of the markets we serve while driving 
profitable growth, we must also do our best for the planet we all share, too.

We are proud of our achievements so far. While we know there is a lot still to be done, 
and we do not have all of the answers, we are excited about what the future holds.

Our Sustainability Action Plan, which we will continue to update and evolve, outlines the 
change we want to create, our journey to get there - as well as showing how we are 
already making, and will continue to make, a real difference for our planet, our partners, 
and our people.

Justin Cook, CEO of Müller Yogurt & Desserts

Rob Hutchison, CEO of Müller Milk & Ingredients
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INTRODUCTION
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OUR SUSTAINABILITY FRAMEWORK
This framework outlines our areas of focus, our ambitions against each of them, and 

the targets we are setting ourselves to ensure delivery of our ambitions



OUR 
SUSTAINABILITY 
WHEEL
Creating positive change means bringing our 
business, our people and the environment around 
us together in harmony. 

To achieve balance within our ecosystem and to move forward 
with solutions, we are working hard to identify challenges, make 
improvements, and help everybody make healthier, happier 
choices. We believe that by listening to the needs of our 
customers and shoppers, and then driving positive progress in 
this area, we can play our part in making the world a better 
place.

OUR 
SUSTAINABILITY 
WHEEL
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Action For Our

The food industry is responsible for around 35% of all greenhouse gas emissions, so 
we know we have a big responsibility to reduce our impact. We have been taking 
action on everything from energy efficiency to waste reduction for a number of years 
but know there is much more we can do. 

ǢȓșǰʣșȼȋṽȼǰʃṽʴǰɭɇṽǰȺșɵɵșɇȼɵṽșɵṽʃȓǰṽɪȱǅȼǰʃṜɵṽǡǰɵʃṽǢȓǅȼǢǰṽʃɇṽȺǰǰʃṽʃȓǰṽâǅɭșɵṽ
Agreement of limiting the global temperature rise to 1.5 degrees. With that in mind, 
ʤǰṜɭǰṽʤɇɭȭșȼȋṽȓǅɭǩṽʃɇṽɭǰǅǢȓṽȼǰʃṽʴǰɭɇṽșȼṽɇʋɭṽɇʤȼṽɇɪǰɭǅʃșɇȼɵṽǡʪṽᶠᶞᶡᶣḬṽǅȼǩṽǅǢɭɇɵɵṽɇʋɭṽ
supply chain by 2050. By working with our farmers and suppliers, we believe we can 
drive real change throughout the food industry.  

ěǰṜʣǰṽȋɇʃṽǅṽȱɇʃṽʃɇṽǩɇḬṽǡʋʃṽʤǰṜɭǰṽǰʩǢșʃǰǩṽǅǡɇʋʃṽʤȓǅʃṽʤǰṽǢǅȼṽǅǢȓșǰʣǰṽɇȼṽʃȓșɵṽȪɇʋɭȼǰʪḬṽ
ǅȼǩṽʤǰṜɭǰṽǅȱɭǰǅǩʪṽȋǰʃʃșȼȋṽɵʃʋǢȭṽșȼʃɇṽȼǰʤṽʃɭșǅȱɵṽǅȼǩṽǰʩɪȱɇɭșȼȋṽșȼȼɇʣǅʃșʣǰṽʃǰǢȓȼșɬʋǰɵṽ
which will help us reach our goals.

PLANET
REDUCING OUR ENVIRONMENTAL 
IMPACT, CREATING A BETTER WORLD 
FOR THE FUTURE 
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OUR AREAS OF FOCUS

ěǰṜȱȱṽǡǰṽǅṽȼǰʃṽʴǰɭɇṽǡʋɵșȼǰɵɵṽ
by at least 2050

NET ZERO 
CARBON

ěǰṜɭǰṽɭǰǩʋǢșȼȋṽʃȓǰṽǰȼʣșɭɇȼȺǰȼʃǅȱṽ
impact of our packaging 

SUSTAINABLE 
PACKAGING

ěǰṜȱȱṽǡǰṽǅṽʴǰɭɇ-waste business, while 
using natural resources responsibly 

WASTE & 
RESOURCE USE
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NET ZERO CARBON
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Action For Our Planet



WEīLL BE A NET ZERO BUSINESS BY AT LEAST 2050

WE WILL GET TO NET ZERO 
CARBON: SCOPE 1 AND 2 BY 
2035 AND SCOPE 3 BY 2050

WE WILL OUTLINE OUR 
SCIENCE-BASED TARGETS 
AND PATHWAY BY 2024
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AMBITION AND TARGETS



Net zero will be reached when the volume of greenhouse 
gases emitted into the atmosphere is the same as the 
ʣɇȱʋȺǰṽɇȊṽȋɭǰǰȼȓɇʋɵǰṽȋǅɵǰɵṽʃȓǅʃṽǅɭǰṽʃǅȭǰȼṽǅʤǅʪḫṽrʃṜɵṽ
about balance. 

Achieving this balance means drastically reducing the volume of 
emissions that are produced in the first place, and then removing the 
remainder through carbon sequestration methods, such as planting 
trees and preserving nature. 

Å Scope 1 is emissions which come directly from our business

Å Scope 2 is emissions from the electricity we use

Å Scope 3 is emissions which come from our supply chain, such as 
emissions created by our supplying dairy farms and in the 
manufacturing of packaging, right through to the transportation of 
our products and their eventual disposal.

We will reduce all of our emissions by setting Science -Based Targets and 
then developing action plans for each target, aligned with the latest 
climate science. 

WHAT IS NET ZERO?
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OUR APPROACH
Net Zero Carbon

11
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OUR APPROACH

MEASUREMENT 
AND 
ENGAGEMENT

ěǰṽȭȼɇʤṽʤǰṽǢǅȼṜʃṽȺǅȼǅȋǰṽʤȓǅʃṽʤǰṽǩɇȼṜʃṽȺǰǅɵʋɭǰḬṽɵɇṽʤǰṜʣǰṽȺǅɪɪǰǩṽɇʋɭṽǢǅɭǡɇȼṽ
footprint across our own operations and throughout our supply chain so we 
thoroughly understand our emissions. This has helped us to identify carbon 
ȓɇʃɵɪɇʃɵṽȊɇɭṽǅǢʃșɇȼḬṽǅȼǩṽʤǰṜɭǰṽǡʋșȱǩșȼȋṽɪȱǅȼɵṽʃɇṽʃǅǢȭȱǰṽʃȓǰɵǰḫ

ěǰṜɭǰṽǅȱɭǰǅǩʪṽȺǅȭșȼȋṽɪɭɇȋɭǰɵɵḫṽ ȱȱṽɇʋɭṽǩǅșɭșǰɵṽȓǅʣǰṽǰȼǰɭȋʪṽǅȼǩṽǢǅɭǡɇȼṽȺǅȼǅȋǰȺǰȼʃṽɵʪɵʃǰȺɵṽșȼṽɪȱǅǢǰṽʃɇṽȓǰȱɪṽ
us further identify ways to reduce our use of gas, electricity and water.

lɇʤǰʣǰɭṽʤǰṽȭȼɇʤṽʃȓǰɭǰṜɵṽɵʃșȱȱṽǅṽȱɇʃṽʃɇṽǡǰṽǩɇȼǰḫṽJʣǰɭʪɇȼǰṽǅʃṽ²ʑȱȱǰɭṽȓǅɵṽǅṽɪǅɭʃṽʃɇṽɪȱǅʪṽșȼṽɭǰǅǢȓșȼȋṽɇʋɭṽȋɇǅȱɵḬṽɵɇṽ
ʤǰṜɭǰṽǰȺɪɇʤǰɭșȼȋṽɇʋɭṽɪǰɇɪȱǰṽʃɇṽǢɇȼʃɭșǡʋʃǰṽʃȓǰșɭṽʣǅȱʋǅǡȱǰṽșȼɵșȋȓʃɵṽǅȼǩṽșǩǰǅɵṽșȼṽǩșȊȊǰɭǰȼʃṽʤǅʪɵḫṽcɇɭṽǰʩǅȺɪȱǰḬṽ
ʤǰṜʣǰṽǰȺǡǰǩǩǰǩṽṽ²ʑȱȱǰɭṽJʩǢǰȱȱǰȼǢǰṽǰȼʣșɭɇȼȺǰȼʃǅȱṽɭɇǅǩȺǅɪɵṽǅǢɭɇɵɵṽǅȱȱṽɇʋɭṽɵșʃǰɵḬṽɵɇṽʃȓǅʃṽɭǰǩʋǢșȼȋṽǰȺșɵɵșɇȼɵṽșɵṽ
a top priority for all of our teams. 

ěǰṜʣǰṽǅȱɵɇṽǩǰʣǰȱɇɪǰǩṽɇʋɭṽṛěȓǅʃṽrȊṜṽșȼșʃșǅʃșʣǰḬṽʤȓșǢȓṽǰȼǢɇʋɭǅȋǰɵṽʃȓɇɵǰṽʤșʃȓșȼṽʃȓǰṽǡʋɵșȼǰɵɵṽʃɇṽɪʋʃṽȊɇɭʤǅɭǩṽ
improvement suggestions. The suggestions which are put into practice are then nominated for company -
wide recognition. 

We must meet the needs of the markets we serve, and  we can only realise our environmental ambitions by 
working together.
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OUR APPROACH

SUSTAINABLE 
DISTRIBUTION

rȼṽʃȓǰṽ²ʑȱȱǰɭṽ²șȱȭṽǅȼǩṽrȼȋɭǰǩșǰȼʃɵṽBșɵʃɭșǡʋʃșɇȼṽʃǰǅȺṽʤǰṜʣǰṽ
been hard at work to reduce energy and fuel usage across our 
fleet. 

ûȓșɵṽșȼǢȱʋǩǰɵṽșȼʣǰɵʃșȼȋṽșȼṽȓșȋȓǰɭṽǢǅɪǅǢșʃʪṽʃǅȼȭǰɭɵṽǅȼǩṽṛȓșȋȓ-efficiency 
ʃɭǅșȱǰɭɵṜṽʃɇṽșȼǢɭǰǅɵǰṽʃȓǰṽǅȺɇʋȼʃṽʤǰṽǢǅȼṽʃɭǅȼɵɪɇɭʃṽșȼṽǅṽɵșȼȋȱǰṽȪɇʋɭȼǰʪṽ-
this means we do over 150 fewer journeys each month. In 2022 we 
removed over 6000 journeys which saved up to 1m litres of fuel - over 
ᶡḫᶣȺṽȭȋɵṽɇȊṽǢǅɭǡɇȼḫṽěǰṽǅȱɵɇṽȺɇȼșʃɇɭṽɇʋɭṽǩɭșʣǰɭɵṜṽǩɭșʣșȼȋṽɵʃʪȱǰɵṽǅȼǩṽȺșȱǰɵṽ
per gallon to improve performance and reduce emissions 
even further.

13

S
U

S
T

A
IN

A
B

ILIT
Y

 A
T

 M
Ü

LLE
R

 U
K

 &
 IR

E
LA

N
D

  |  A
C

T
IO

N
 FO

R
 O

U
R

 P
LA

N
E

T
  |  

N
E

T
 Z

E
R

O
 C

A
R

B
O

N



OUR APPROACH

SCIENCE-
BASED 
TARGETS

To achieve the goals of the Paris Agreement Ṏto keep global 
temperature rises below 1.5 degrees Ṏgreenhouse gas 
emissions need to be halved by 2030 and drop to net zero by 
2050. Science -Based Targets give companies a clearly -
defined and grounded in climate science path, to reduce 
emissions in line with this ambition.

ěǰṜɭǰṽǅșȺșȼȋṽȊɇɭṽȼǰʃṽʴǰɭɇṽǅʃṽ²ʑȱȱǰɭṽĂ¥ṽỘṽrɭǰȱǅȼǩṽǡʪṽǅʃṽȱǰǅɵʃṽᶠᶞᶣᶞḬṽǅȼǩṽ
ʤǰṜʣǰṽǢɇȺȺșʃʃǰǩṽʃɇṽȋɭɇʋɪ-wide Science -Based Targets to get us there. 
By focusing on our Sustainability Action Plan and working closely with 
ɇʋɭṽȊǅɭȺǰɭɵṽǅȼǩṽɵʋɪɪȱșǰɭɵḬṽʤǰṜɭǰṽʤɇɭȭșȼȋṽȓǅɭǩṽʃɇṽǩǰȱșʣǰɭṽʃȓǰṽǢȓǅȼȋǰɵṽ
that are needed. 
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ěǰṜʣǰṽǅȱɭǰǅǩʪṽɭǰǩʋǢǰǩṽɇʋɭṽíǢɇɪǰṽᶟṽǅȼǩṽᶠṽǰȺșɵɵșɇȼɵṽǡʪṽᶢᶞẺṽṀʣɵṽǅṽᶠᶞᶟᶣṽǡǅɵǰȱșȼǰṁ

We have committed to setting Science -Based Targets and pathway by 2024

The electricity we purchase from the grid to run our manufacturing operations is 100% 
renewable

ěǰṜʣǰṽșȼʣǰɵʃǰǩṽșȼṽǢɇȺǡșȼǰǩṽȓǰǅʃṽǅȼǩṽɪɇʤǰɭṽṀ;lâṁṽʃǰǢȓȼɇȱɇȋʪṽǅǢɭɇɵɵṽǅṽȼʋȺǡǰɭṽɇȊṽɇʋɭṽ
dairies. This allows us to improve our energy efficiency by recovering the heat generated 
through on site electricity generation, and then re -using it within our production processes
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SUSTAINABLE PACKAGING
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Action For Our Planet
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REDUCING THE ENVIRONMENTAL IMPACT OF 
OUR PACKAGING

WE WILL USE 
100% RECYCLABLE 

MATERIALS 
BY 2025

WE WILL HAVE ON 
AVERAGE 30% 

RECYCLED CONTENT 
IN OUR PLASTIC 

PACKAGING BY 2025

WE WILL 
HALVE THE 

ENVIRONMENTAL 
IMPACT OF OUR 

PACKAGING 
SYSTEMS BY 2030
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AMBITION AND TARGETS



OUR APPROACH
Sustainable Packaging 
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When it comes to packaging we recognise 
ʃȓǅʃḬṽǅɵṽǅȼṽșȼǩʋɵʃɭʪḬṽʤǰṽȓǅʣǰȼṜʃṽȊɇʋȼǩṽǅȱȱṽ
the solutions yet. 
:ʋʃṽʤǰṜɭǰṽǢɇȺȺșʃʃǰǩṽʃɇṽǢɇȼʃșȼʋǅȱȱʪṽ
researching and innovating to 
find sustainable alternative packaging 
options for our customers 
and consumers. 

By reducing the amount of packaging we use, we 
can reduce the emissions associated with its 
production and prevent valuable materials from 
going to waste. We have a bold ambition to halve the 
environmental impact of our packaging by 2030, 
which we aim to achieve through our 
3R principle:

1. Remove plastic

2. Increase Recyclability

3. Use more Recycled materials 

ěǰṜʣǰṽǅȱɭǰǅǩʪṽǢǅȱǢʋȱǅʃǰǩṽʃȓǰṽǢǅɭǡɇȼṽȊɇɇʃɪɭșȼʃṽɇȊṽɇʋɭṽ
packaging, so we have firm targets to work toward 
ǅȼǩḬṽǅɵṽʃȓǰṽʃǅǡȱǰṽǡǰȱɇʤṽɵȓɇʤɵḬṽʤǰṜʣǰṽȱǅʋȼǢȓǰǩṽǅṽ
number of pioneering projects to reduce the amount 
of plastic we use. Since we produce all of our fresh 
ȺșȱȭṽɪǅǢȭǅȋșȼȋṽɇȼṽɵșʃǰṽʤǰṜɭǰṽǅǡȱǰṽʃɇṽșȼȼɇʣǅʃǰṽɬʋșǢȭȱʪṽ
in this area.  

Our ambition is to move to an entirely circular 
process, ensuring all the plastic in our packaging can 
be recycled back into food -grade material for use 
again and again. We know that collaboration is key in 
reaching this goal as soon as possible, which is why 
ʤǰṜɭǰṽȺǰȺǡǰɭɵṽɇȊṽʃȓǰṽĂ¥ṽâȱǅɵʃșǢṽâǅǢʃṽǅȼǩṽrdBṜɵṽ
Sustainable Packaging Workgroup. By working 
together, we can drive big changes across our whole 
industry.
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OUR APPROACH

PLASTIC 
REDUCTION

SAVINGS FROM 
RECENT MAJOR 
PROJECTS



OUR APPROACH

MOVING TO 
A CIRCULAR 
APPROACH

The food industry is facing a major packaging challenge. Shoppers rightly 
expect our products to be of the safest and highest quality while also being 
practical, so we use a specific type of plastic in our packaging which is 
recyclable as well as convenient. Recycled plastic is part of the solution, but 
ʃȓǰɭǰṜɵṽǅṽǡșȋṽɵȓɇɭʃǅȋǰṽɇȊṽȊɇɇǩ-grade recycled plastic available on the market. 
ûȓșɵṽșɵṽʤȓʪṽʤǰṜɭǰṽșȼʣǰɵʃșȋǅʃșȼȋṽʤǅʪɵṽʃɇṽȺǅșȼʃǅșȼṽǅṽǢșɭǢʋȱǅɭṽɵʪɵʃǰȺṽȊɇɭṽɇʋɭṽ
packaging, where materials are used, recycled and then used again. 

Our plastic milk bottle packaging already uses at least 30% recycled material, but we want to 
șȼǢɭǰǅɵǰṽʃȓșɵḫṽěǰṜɭǰṽǅȱɵɇṽǢɇȺȺșʃʃǰǩṽʃɇṽșȼǢɭǰǅɵșȼȋṽʃȓǰṽɭǰǢʪǢȱǅǡșȱșʃʪṽɇȊṽɇʋɭṽɪɭɇǩʋǢʃɵṽṎour milk 
bottles and large yogurt pots are 100% recyclable, but we want to extend this to all the 
packaging in our range. When it comes to milk bottles, by creating a higher volume of 
packaging from recycled material which can itself be recycled, we can address the food -grade 
plastic shortage and prevent the resource -intensive production of new virgin plastic, therefore 
creating a circular system. 
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Our milk bottles and large yogurt pots are 100% domestically recyclable

Our cream pots have more than 82% recycled material in the packaging and are 100% 
recyclable 

We moved to clear caps on all milk bottles in summer 2023 Ṏcreating 1560 tonnes of 
recyclable food -grade plastic to be reused in food packaging going forward 

¿ʋɭṽȺșȱȭṽǡɇʃʃȱǰɵṽǅɭǰṽȺǅǩǰṽɇȊṽǅʃṽȱǰǅɵʃṽᶡᶞẺṽɭǰǢʪǢȱǰǩṽǢɇȼʃǰȼʃḬṽǅȼǩṽʤǰṜɭǰṽʤɇɭȭșȼȋṽɇȼṽ
increasing this 
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SCRAPPING THE COLOURED MILK BOTTLE CAP 
A big step forward on our journey to 
tackle plastic waste.

Tackling plastic waste is a key part of our 
ɵʋɵʃǅșȼǅǡșȱșʃʪṽɪȱǅȼḬṽǅȼǩṽʤǰṜɭǰṽǢɇȼʃșȼʋșȼȋṽʃɇṽȺǅȭǰṽ
lots of progress in this area. All of our fresh milk 
bottles are manufactured on site, so we have 
complete control over what we use and are free 
to innovate and experiment with new packaging 
ideas. 

Our milk bottles are already made from at least 
ᶡᶞẺṽɭǰǢʪǢȱǰǩṽȺǅʃǰɭșǅȱḬṽǅȼǩṽʤǰṜʣǰṽʃǅȭǰȼṽɵʃǰɪɵṽʃɇṽ
make them lighter, so less plastic is used overall. 
:ʋʃṽʤǰṽǩɇȼṜʃṽʤǅȼʃṽʃɇṽɵʃɇɪṽʃȓǰɭǰḬṽǅȼǩṽʃȓǅʃṜɵṽʤȓʪṽ
ʤǰṜɭǰṽɵʤșʃǢȓșȼȋṽʃɇṽǢȱǰǅɭṽȺșȱȭṽǡɇʃʃȱǰṽǢǅɪɵḫṽûȓǰṽ
ʃɭǅǩșʃșɇȼǅȱṽǡȱʋǰḬṽȋɭǰǰȼṽǅȼǩṽɭǰǩṽȺșȱȭṽǢǅɪɵṽʤǰṜɭǰṽǅȱȱṽ
used to seeing are 100% recyclable, but they 
cannot be recycled into food grade packaging. So, 
by switching our caps to clear, when you recycle 
ʃȓǰɵǰṽǢǅɪɵṽǅʃṽȓɇȺǰḬṽʪɇʋṜɭǰṽȓǰȱɪșȼȋṽʃɇṽǢɭǰǅʃǰṽ
more recycled material for use in food packaging 

ȱșȭǰṽȺșȱȭṽǡɇʃʃȱǰɵḰṽûȓǰɭǰṜɵṽǅṽǡșȋṽǩǰȺǅȼǩṽȊɇɭṽ
recycled plastic, more than there is available, and 
our clear caps will contribute 1,560 tonnes of food -
grade plastic to the market every year, which in 
turn prevents more resource -intensive virgin 
plastic being created.

Our new caps are proving popular with 
consumers, too. Eight out of ten shoppers say 
ʃȓǰʪṜǩṽɇɪʃṽȊɇɭṽȺșȱȭṽʤșʃȓṽǅṽɭǰǢʪǢȱǅǡȱǰṽǢȱǰǅɭṽǢǅɪṽ
than an old -school coloured one!

ûȓșɵṽșɵṽȪʋɵʃṽɇȼǰṽɪɭɇȪǰǢʃṽʤǰṜʣǰṽǡǰǰȼṽǡʋɵʪṽʤșʃȓḫṽ
ěǰṜɭǰṽǅȱɵɇṽȼɇʤṽɪǅǢȭǅȋșȼȋṽᶥᶣẺṽɇȊṽɇʋɭṽǢɭǰǅȺṽșȼṽ
100% recyclable pots which contain 82% recycled 
material, saving another 500 tonnes of virgin 
plastic production every year. Watch this space for 
even more Müller innovation, 
coming soon!
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Our fresh milk bottles already contain up to 30% recycled material, but with 
demand still much higher than supply, this move will increase the availability. 
With access to more, we can increase this further.

Rob Hutchison, Chief Executive Officer at Müller Milk & Ingredients



WASTE & RESOURCE USE
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Action For Our Planet
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BECOMING A ZERO WASTE BUSINESS WHILE REDUCING 
OUR RELIANCE ON NATURAL RESOURCES

WE WILL ACHIEVE 
A 30% RELATIVE 
REDUCTION IN 

WATER BROUGHT 
ONTO SITE
BY 2030

WE WILL 
HALVE OUR 

OPERATIONAL 
FOOD WASTE 

BY 2030

WE WILL BE A 
ZERO WASTE 
BUSINESS, 
APPLYING 
CIRCULAR 
ECONOMY 
PRINCIPLES 
BY 2040
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AMBITION AND TARGETS



OUR APPROACH
Waste & Resource Use 
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OUR APPROACH

THE ISSUE 
WITH FOOD 
WASTE

A third of all food produced in the world is lost or wasted, 
generating 10% of greenhouse gas emissions. To put that in 
context, if food waste was a country, it would be the third -
highest emitter of greenhouse gases in the world after the US 
and China. As a food company we have an important role to 
play in bringing this figure down.

We want to reduce food waste overall, but also make sure that any food 
surplus is put to good use and sent to those who need it, rather than 
being wasted. 
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OUR APPROACH

WEīRE 
REDUCING 
FOOD WASTE

ěǰṽʤǅȼʃṽʃɇṽǡǰṽǅṽʴǰɭɇṽʤǅɵʃǰṽǡʋɵșȼǰɵɵṽǡʪṽᶠᶞᶢᶞḬṽɵɇṽʤǰṜɭǰṽʃǅȭșȼȋṽ
ǡɇȱǩṽǅǢʃșɇȼṽșȼṽʃȓșɵṽǅɭǰǅḫṽěǰṽǅɭǰṽɵșȋȼǅʃɇɭșǰɵṽɇȊṽěå âṜɵṽȊɇɇǩṽ
waste reduction roadmap and friends of Champions 12.3, a 
global coalition dedicated to accelerating progress on 
Sustainable Development Goal 12.3, which aims to halve 
global food waste by 2030. 

ěǰṜɭǰṽǢɇȼʃșȼʋǅȱȱʪṽǰʩɪȱɇɭșȼȋṽȼǰʤṽǅȼǩṽșȼȼɇʣǅʃșʣǰṽʤǅʪɵṽʃɇṽɭǰǩʋǢǰṽȊɇɇǩṽ
waste throughout our business. In 2020, for example, we changed 
ɪɭɇǢǰɵɵǰɵṽșȼṽɇʋɭṽǩǅșɭșǰɵṽșȼṽɇɭǩǰɭṽʃɇṽǰʩʃǰȼǩṽʃȓǰṽṛɇȼǢǰṽɇɪǰȼǰǩṜṽȱșȊǰṽɇȊṽɇʋɭṽ
milk from three to five days, saving 16,500 tonnes of waste each year. 
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OUR APPROACH

REDISTRIBUTING 
EDIBLE FOOD 
WASTE

Where edible food waste is identified we redistribute it to 
local charities and foodbanks via our partners at Fareshare
ǅȼǩṽʃȓǰṽcǰȱșʩṽâɭɇȪǰǢʃḫṽûȓɭɇʋȋȓṽʃȓǰɵǰṽɪǅɭʃȼǰɭɵḬṽʤǰṜʣǰṽ
distributed 104 tonnes to those most in need within our 
communities in the past year alone.

We also work with The Community Shop to redistribute surplus product 
and, since 2017, have prevented 5737 tonnes of waste, and contributed 
to 13.6 million meals. We believe that by ensuring no good food goes to 
waste we are contributing to a more equitable food system for everyone.
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OUR APPROACH

WATER USAGE
We are changing the way we use water so we use less and 
conserve this precious resource where we can. Within our 
own business, we recycle water at every opportunity so we 
ǩɇȼṜʃṽȼǰǰǩṽʃɇṽʋɵǰṽȱɇǢǅȱṽʤǅʃǰɭṽɭǰɵɇʋɭǢǰɵḫṽ;ʋɭɭǰȼʃȱʪṽǅɭɇʋȼǩṽᶤᶞẺṽ
of our total water consumption comes from this recycled 
water. 

Water conservation is a key focus of our Müller Advantage Programme, 
which supports British farmers with the tools and advice they need to 
ʃǅǢȭȱǰṽǅṽʤșǩǰṽɭǅȼȋǰṽɇȊṽǰȼʣșɭɇȼȺǰȼʃǅȱṽǢȓǅȱȱǰȼȋǰɵḫṽěǰṜɭǰṽʤɇɭȭșȼȋṽʤșʃȓṽ
our farmers to identify water risks and hotspots for action, and creating 
plans to encourage conservation and manage water scarcity. Through 
ʃȓǰɵǰṽșȼșʃșǅʃșʣǰɵḬṽǅȼǩṽɇʃȓǰɭɵṽʤȓșǢȓṽǅɭǰṽǡǰșȼȋṽǰʩɪȱɇɭǰǩḬṽʤǰṜȱȱṽǅǢȓșǰʣǰṽǅṽ
30% relative reduction in water brought onto site by 2030.

29

S
U

S
T

A
IN

A
B

ILIT
Y

 A
T

 M
Ü

LLE
R

 U
K

 &
 IR

E
LA

N
D

  |  A
C

T
IO

N
 FO

R
 O

U
R

 P
LA

N
E

T
  |  

W
A

S
T

E
 &

 R
E

S
O

U
R

C
E

 U
S

E



OUR APPROACH

RETHINKING 
WASTE ACROSS 
OUR BUSINESS

ěǰṜɭǰṽǅɪɪɭɇǅǢȓșȼȋṽʤǅɵʃǰṽʤșʃȓṽǅṽȼǰʤṽȺșȼǩɵǰʃḫṽěǰṽǡǰȱșǰʣǰṽ
ʃȓǅʃṽǅȱȱṽȺǅʃǰɭșǅȱṽȓǅɵṽʣǅȱʋǰḬṽɵɇṽʃȓǰɭǰṜɵṽȼɇṽɵʋǢȓṽʃȓșȼȋṽǅɵṽʤǅɵʃǰṽ
ȺǅʃǰɭșǅȱḫṽěǰṜɭǰṽǢɇȼʃșȼʋǅȱȱʪṽșǩǰȼʃșȊʪșȼȋṽʤǅʪɵṽʃɇṽɭǰǩʋǢǰṽɇʋɭṽ
overall consumption of material, and then to repurpose what 
we do use. 

From going paperless in our customer deliveries to setting up onsite 
repair stations for our metal milk trolleys, we want to keep valuable 
ɭǰɵɇʋɭǢǰɵṽșȼṽʋɵǰṽȊɇɭṽǅɵṽȱɇȼȋṽǅɵṽɪɇɵɵșǡȱǰḫṽěǰṜɭǰṽǰʣǰȼṽʤɇɭȭșȼȋṽʤșʃȓṽȊǅɭȺǰɭɵṽ
to turn backing paper from labels into animal bedding!
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ěǰṽǅɭǰṽɵșȋȼǅʃɇɭșǰɵṽɇȊṽěå âṜɵṽȊɇɇǩṽʤǅɵʃǰṽɭǰǩʋǢʃșɇȼṽɭɇǅǩȺǅɪṽʤȓșǢȓṽǅșȺɵṽʃɇṽȓǅȱʣǰṽȊɇɇǩṽ
waste by 2030

ěǰṜʣǰṽǰʩʃǰȼǩǰǩṽʃȓǰṽṛɇȼǢǰṽɇɪǰȼṜṽȱșȊǰṽɇȊṽɇʋɭṽȺșȱȭḬṽɵǅʣșȼȋṽᶟᶤḬᶣᶞᶞṽʃɇȼȼǰɵṽɇȊṽȊɇɇǩṽʤǅɵʃǰṽǰǅǢȓṽ
year

ěǰṜʣǰṽɭǰǩșɵʃɭșǡʋʃǰǩṽᶡᶞᶣṽʃɇȼȼǰɵṽɇȊṽǰǩșǡȱǰṽȊɇɇǩṽɵșȼǢǰṽᶠᶞᶟᶧḬṽǅȼǩṽɇʋɭṽʤɇɭȭṽʤșʃȓṽûȓǰṽ
Community Shop has prevented 5737 tonnes of waste since 2017

We recycle and reuse over 430 million litres of water each year across our Bridgwater , 
Severnside and Droitwich dairies
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Action For Our

As a business, we work hard to meet the needs of our customers, always innovating 
and researching new solutions to drive sustainable results. 

ěǰṽǩɇȼṜʃṽǰȺɪȱɇʪṽǅȼʪṽȊǅɭȺǰɭɵṽɇɭṽɇʤȼṽǅȼʪṽȊǅɭȺɵḬṽșȼɵʃǰǅǩṽʤǰṽǅɭǰṽɵʋɪɪȱșǰǩṽǡʪṽɇʣǰɭṽ
ᶟḬᶡᶞᶞṽʃɭʋɵʃǰǩṽǩǅșɭʪṽȊǅɭȺǰɭɵṽǅǢɭɇɵɵṽ:ɭșʃǅșȼḫṽûȓǰʪṜɭǰṽǅȼṽǰɵɵǰȼʃșǅȱṽɪǅɭʃṽɇȊṽȓɇʤṽʤǰṽǢɭǰǅʃǰṽ
our delicious products, and they have a vital role to play in helping transform our 
business for the future. To continue growing, we must secure a strong and stable 
ȺșȱȭṽɵʋɪɪȱʪḬṽɵɇṽɇʋɭṽɭǰȱǅʃșɇȼɵȓșɪɵṽǅɭǰṽɭǰǅȱȱʪṽșȺɪɇɭʃǅȼʃṽǅȼǩṽʤǰṜɭǰṽȊʋȱȱʪṽǢɇȺȺșʃʃǰǩṽʃɇṽ
supporting them for the long -term.  

Through our Müller Advantage Programme, our dedicated agricultural team 
ɵʋɪɪɇɭʃɵṽɇʋɭṽ²ʑȱȱǰɭṽBșɭǰǢʃṽȊǅɭȺǰɭɵṽșȼṽǢǅɭșȼȋṽȊɇɭṽʃȓǰșɭṽǢɇʤɵṽǅȼǩṽȱǅȼǩḫṽ ȼǩṽʤȓǅʃṜɵṽ
more, it is an incentivised programme, with participating farmers having the 
opportunity to earn an additional 1 pence per litre, meaning a farmer who supplies 
us with two million litres of milk a year will receive an additional £20,000.

PARTNERS
DELIVERING FOR OUR CUSTOMERS, FARMERS 
AND SUPPLIERS, HELPING TO ENABLE A MORE 
SUSTAINABLE DAIRY INDUSTRY



FARMING
SUSTAINABLY 

ěǰṜɭǰṽǰȼȓǅȼǢșȼȋṽʃȓǰṽȓǰǅȱʃȓṽǅȼǩṽ
welfare for all the animals on our 

supplying farms 

CARING 
FOR COWS

ěǰṜɭǰṽɭǰɵɪǰǢʃșȼȋṽǅȼǩṽɪɭɇʃǰǢʃșȼȋṽʃȓǰṽ
people and environment in our 

supply chain

SOURCING 
WITH INTEGRITY 
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OUR AREAS OF FOCUS

ěǰṜɭǰṽɵʋɪɪɇɭʃșȼȋṽɇʋɭṽȊǅɭȺǰɭɵṽʃɇṽ
deliver against sustainable 

agriculture principles through the 
Müller Advantage Programme



FARMING SUSTAINABLY
Action For Our Partners
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WE WILL REDUCE THE ENVIRONMENTAL IMPACT OF 
OUR SUPPLYING DAIRY FARMS BY 2030

35

WEīRE SUPPORTING OUR FARMERS TO DELIVER AGAINST 
SUSTAINABLE AGRICULTURE PRINCIPLES THROUGH THE MÜLLER 

ADVANTAGE PROGRAMME
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THE MÜLLER 
ADVANTAGE 
PROGRAMME

36

We support our farmers through our 
incentivised Müller Advantage Programme. 
The programme helps develop and enhance 
farming knowledge and skills to meet the 
challenges and opportunities ahead, tackle a 
range of important issues and provide farmers 
with the tools and support they need to run 
successful, sustainable farms. 99% of  Müller 
Direct farmers have signed up to this 
innovative programme. 

With the support of the Advantage Programme, 
farmers can proactively address responsible sourcing, 
cow health and environmental issues, while also 
tapping into initiatives that promote collaborative 
partnerships to meet customer needs. For example, by 
ʋɵșȼȋṽȼǰʤṽʃǰǢȓȼɇȱɇȋșǰɵṽǅȼǩṽʃȓǰṽȱǅʃǰɵʃṽɵǢșǰȼǢǰḬṽʤǰṜɭǰṽ
working with our farmers to reduce their emissions by 
30% by 2030. 
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Helping our supplying farmers 
to operate successful and 
progressive businesses.

ěǰṜʣǰṽǢɭǰǅʃǰǩṽʃȓǰṽ²ʑȱȱǰɭṽ ǩʣǅȼʃǅȋǰṽ
Programme to help our supplying farmers 
operate successful and progressive 
businesses, while developing and enhancing 
the knowledge and skills they need to 
address important issues such as 
environmental impact. With this 
incentivised programme, farmers can 
proactively address issues such as 
responsible sourcing, herd welfare, and 
carbon emissions, ensuring their farms are 
successful and sustainable. 

Ben Hole is a Müller Direct farmer from 
BɇɭɵǰʃḫṽlǰṜɵṽʤɇɭȭǰǩṽʤșʃȓṽ²ʑȱȱǰɭṽȊɇɭṽǰșȋȓʃṽ
years and has been part of the Advantage 
Programme since 2015.

ṙrṽʃɇɇȭṽɇʣǰɭṽʃȓǰṽȺǅȼǅȋǰȺǰȼʃṽɇȊṽǅṽᶟᶣᶞ-strong 
herd of cows 18 months ago, and in that 
ʃșȺǰḬṽrṜʣǰṽǅǢȓșǰʣǰǩṽǅṽȱɇʃṽɇȊṽșȺɪɭɇʣǰȺǰȼʃɵṽșȼṽ
ɵʋɵʃǅșȼǅǡșȱșʃʪḬṚṽɵǅʪɵṽ:ǰȼḫṽíɇȺǰṽɇȊṽʃȓǰṽ
ȺǰǅɵʋɭǰɵṽȓǰṜɵṽșȺɪȱǰȺǰȼʃǰǩṽșȼǢȱʋǩǰṽ
moving to a flexible paddock system, which 
gets the best use out of grass and reduces 
the need for expensive and carbon -intensive 
concentrates. This has led to an increase in 
soil health, which Ben hopes will lead to a 

reduced need 
for fertilisers.

Ben has also added a variety of mixed 
grasses and clovers to 10 hectares of 
paddock, creating thriving biodiversity and 
better soil structure, as well as reduced need 
ȊɇɭṽǅɭʃșȊșǢșǅȱṽȼșʃɭɇȋǰȼḫṽṙěǰṜɭǰṽǅȱɵɇṽʤɇɭȭșȼȋṽɇȼṽ
balancing our soil PH with lime application 
to allow for a more efficient use of the 
ȼșʃɭɇȋǰȼṽʤǰṽǩɇṽǅɪɪȱʪḬṚṽȓǰṽǰʩɪȱǅșȼɵḫṽ

This coming year, Ben intends to trial cover 
crops to improve biodiversity, as well as 
multi -ɵɪǰǢșǰɵṽṛȓǰɭǡǅȱṜṽȱǰʪɵṽʃɇṽȋșʣǰṽȓșɵṽǢɇʤɵṽ
another grazing option during dry summer 
months. Deep -rooted varieties such as 
plantain and chicory not only offer cows a 
tasty grazing alternative to grass but are 
resilient enough to withstand drought and 
ɪɭɇʣșǩǰṽǅȼṽǅǩǩǰǩṽǡɇɇɵʃṽɇȊṽȺșȼǰɭǅȱɵṽʃɇṽǢɇʤɵṜṽ
diets.

ṙrṜʣǰṽȋɇʃʃǰȼṽɵɇṽȺʋǢȓṽɇʋʃṽɇȊṽʃȓǰṽ²ʑȱȱǰɭṽ
ǩʣǅȼʃǅȋǰṽâɭɇȋɭǅȺȺǰḬṚṽɵǅʪɵṽ:ǰȼḫṽṙcǅɭȺǰɭɵṽ

are facing some big challenges ahead, and 
the programme has given me the tools and 
support I need to make sure both my farm 
and my cows stay happy 
ǅȼǩṽȓǰǅȱʃȓʪḫṚ

GIVING FARMERS THE MULLER ADVANTAGE
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OUR APPROACH
Farming Sustainably
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OUR APPROACH

OUR TRUSTED 
SUPPLYING 
FARMS

ěǰṽʤɇɭȭṽʤșʃȓṽᶟḬᶡᶞᶞṽʃɭʋɵʃǰǩṽȊǅɭȺɵṽǅǢɭɇɵɵṽʃȓǰṽ:ɭșʃǅșȼṽǅȼǩṽʤǰṜɭǰṽɪɭɇʋǩṽʃɇṽ
work with some of the very best in the world. But farming is facing 
many challenges, and consumers are increasingly thinking more about 
what we buy, where it came from, and how it was made. As a business, 
we have a responsibility to support farmers now and into the future. By 
helping them to proactively address a range of important issues and 
maintain a sustainable focus on their animals and land, farmers can be 
a big part of the solution to these challenges. 

We work collaboratively with farmers through our dedicated expert 
agriculture team. This team exists to support the wellbeing and productivity of 
our farmers, provide help and advice on farming issues, and drive progress in 
the measurement and improvement of their environmental impact. This is 
just one of the ways we help keep farming thriving.
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OUR APPROACH

THE NEXT 
GENERATION 
PROGRAMME

To secure a strong and stable milk supply, and keep farming 
thriving, we have to keep attracting young, dynamic talent to 
ʃȓǰṽșȼǩʋɵʃɭʪḫṽûȓșɵṽșɵṽʤȓʪṽʤǰṜʣǰṽǢɭǰǅʃǰǩṽʃȓǰṽ²ʑȱȱǰɭṽ´ǰʩʃṽ
Generation programme, which supports young farmers and 
develops their skills, helping them to build sustainable and 
profitable dairy businesses. 

The three -year programme takes 25 farmers on a journey of knowledge, 
leadership training, people management and business planning, and 
covers all facets of environment and sustainability. Participants take part 
in workshops and farm visits, and meet throughout the year to share 
ideas and best practice.
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OUR APPROACH

REDUCING 
EMISSIONS ON 
OUR FARMS

ûȓɭɇʋȋȓṽʃȓǰṽ²ʑȱȱǰɭṽ ǩʣǅȼʃǅȋǰṽâɭɇȋɭǅȺȺǰṽʤǰṜɭǰṽȓǰȱɪșȼȋṽɇʋɭṽ
ȊǅɭȺǰɭɵṽɭǰǩʋǢǰṽʃȓǰșɭṽȊǅɭȺɵṜṽǢǅɭǡɇȼṽǰȺșɵɵșɇȼɵṽǡʪṽᶡᶞẺṽǡʪṽᶠᶞᶡᶞḫṽ

Many of our farmers are already taking action to reduce their 
environmental impact by using renewable energy, changing farming 
practices, or by improving the quality of cow feed to reduce methane 
ǰȺșɵɵșɇȼɵḫṽěǰṜɭǰṽȓǰȱɪșȼȋṽʃȓǰȺṽʃɇṽȋɇṽȊʋɭʃȓǰɭṽǡʪṽǰɬʋșɪɪșȼȋṽʃȓǰȺṽʤșʃȓṽ
new tools and knowledge, and by collecting data at farm level, so we can 
identify even more opportunities for emissions reduction and pave the 
way for low -carbon farming.
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Supporting young farmers 
to secure the future of the 
dairy industry.

Like every industry, people are crucial to our 
success, so as we look to ensure continuity of 
supply for our customers and ensure that 
the dairy industry in the UK is able to thrive, 
we have to keep attracting young, dynamic 
ʃǅȱǰȼʃṽʃɇṽʃȓǰṽșȼǩʋɵʃɭʪḫṽûȓșɵṽșɵṽʤȓʪṽʤǰṜʣǰṽ
created the Müller Next Generation 
programme, which supports young farmers 
and develops their skills, helping them to 
build sustainable and profitable dairy 
businesses. 

The three -year programme takes 25 farmers 
on a journey of knowledge, leadership 
training, people management and business 
planning, and covers all facets of 
environment and sustainability. Participants 
take part in workshops and farm visits and 
meet throughout the year to share ideas 
and best practice. 

Matthew Davies is a Müller Next Generation 
farmer from South Pembrokeshire, West 
ěǅȱǰɵḫṽlǰṜɵṽʃȓǰṽȊɇʋɭʃȓṽȋǰȼǰɭǅʃșɇȼṽɇȊṽȓșɵṽ
family to farm on the holding, which has 
around 200 cows. Through the programme, 

Matthew has developed a wide range of 
skills which have helped him modernise and 
future -proof the farm.

The farm now employs more regenerative 
practices, such as herbal leys (grassland 
made up of legume, herb and grass species), 
which reduces the need for commercial 
feed and fertiliser use, improves soil 
structure and boosts biodiversity. This has 
saved Matthew money and improved 
yields. 

ṙrṜȺṽȓǅȱȊ-ʤǅʪṽʃȓɭɇʋȋȓṽʃȓǰṽɪɭɇȋɭǅȺȺǰṽȼɇʤḬṚṽ
ɵǅʪɵṽ²ǅʃʃȓǰʤḫṽṙrʃṜɵṽǡǰǰȼṽɵʋǢȓṽǅṽȋɭǰǅʃṽ
opportunity and is giving me really good 
insight into alternative ways of thinking by 
meeting other farm owners and seeing how 
they work sustainably and how businesses 
ǢǅȼṽǡǰṽɪɭɇȊșʃǅǡȱǰḫṽrʃṜɵṽȺǅǩǰṽȺǰṽɭǰǅȱșɵǰṽʃȓǅʃṽ
each farm is different ṎǅȼǩṽșʃṜɵṽȼɇʃṽʃȓǰṽ
business itself but the person running it that 
ȺǅȭǰɵṽșʃṽǅṽɵʋǢǢǰɵɵḫṚ

PASSING THE BATON TO THE NEXT 
GENERATION OF FARMERS 
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REGENERATIVE AGRICULTURE

THE PRINCIPLES 
OF REGENERATIVE 
AGRICULTURE

Taking a regenerative approach to agriculture means we employ 
agricultural practices which give back to the environment by 
regenerating the soil, promoting biodiversity and improving the water 
cycle. The main principles of regenerative agriculture are: 

1. BɇȼṜʃṽʋȼȼǰǢǰɵɵǅɭșȱʪṽǩșɵʃʋɭǡṽɵɇșȱṽ

2. Keep soil surfaces covered (with grass, for example) 

3. Keep living roots in the soil 

4. Grow diverse crops 

5. Bring grazing animals onto the land (their manure is a great fertiliser!) 

Responsible dairy farming goes hand -in -ȓǅȼǩṽʤșʃȓṽɭǰȋǰȼǰɭǅʃșʣǰṽǅȋɭșǢʋȱʃʋɭǰḬṽǅȼǩṽʤǰṜɭǰṽ
working with our farmers to employ even more regenerative practices. We believe that 
healthy soil = healthy environment, which leads to happy people and animals. 

43

S
U

S
T

A
IN

A
B

ILIT
Y

 A
T

 M
Ü

LLE
R

 U
K

 &
 IR

E
LA

N
D

  |  A
C

T
IO

N
 FO

R
 O

U
R

  P
A

R
T

N
E

R
S

  |  
F

A
R

M
IN

G
 S

U
S

T
A

IN
A

B
LY



REGENERATIVE AGRICULTURE

OUR APPROACH
lɇʤṽʤǰṜɭǰṽǰȼɵʋɭșȼȋṽǅṽȺɇɭǰṽɭǰȋǰȼǰɭǅʃșʣǰṽǅɪɪɭɇǅǢȓḫ

Our Müller Advantage Programme supports farmers in choosing 
regenerative agriculture practices that support biodiversity. Many of our 
farmers are already adopting regenerative processes, such as rotational 
grazing, planting diverse species, trees and hedgerows, and creating 
ʤșȱǩȊȱɇʤǰɭṽǅɭǰǅɵṽʤȓǰɭǰṽɪɇȱȱșȼǅʃɇɭɵṽǢǅȼṽʃȓɭșʣǰḫṽěǰṜɭǰṽǢʋɭɭǰȼʃȱʪṽǩǰʣǰȱɇɪșȼȋṽǅṽ
process to track all of these great efforts across our supplying farms, which 
will help promote regenerative farming 
even more. 
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ěǰṽʤǰɭǰṽȊșȼǅȱșɵʃɵṽșȼṽʃȓǰṽᶠᶞᶠᶟṽěɇɭȱǩṽBǅșɭʪṽrȼȼɇʣǅʃșɇȼṽ ʤǅɭǩɵṽșȼṽʃȓǰṽṛ:ǰɵʃṽɵʋɵʃǅșȼǅǡșȱșʃʪḸ;íåṽ
șȼșʃșǅʃșʣǰṜṽǢǅʃǰȋɇɭʪṽȊɇɭṽɇʋɭṽ²ʑȱȱǰɭṽ ǩʣǅȼʃǅȋǰṽâɭɇȋɭǅȺȺǰ

More than 20 young Müller farmers have completed the Next Generation Programme and 
25 are currently on the latest cohort

ěǰṜʣǰṽɵǰʃṽǢǅɭǡɇȼṽɭǰǩʋǢʃșɇȼṽʃǅɭȋǰʃɵṽȊɇɭṽɇʋɭṽȊǅɭȺɵṽǅȼǩṽǅɭǰṽȊșȼǅȱșɵșȼȋṽǅṽǩǰʃǅșȱǰǩṽɪǅʃȓʤǅʪṽȊɇɭṽ
success for the future 

As part of the Advantage Programme, which is made up of 99% of our supplying farms, 
farmers are supported with water management, improved biodiversity, and reducing their 
environmental impact
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CARING FOR COWS
Action For Our Partners
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