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Caring For Cows

Action For Our People
Inclusive & Happy Teams
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Nutritious, Delicious Product




WE ARE EMBRACING
THE CHALLENGE

The foods we eat can have a huge impact on our planet and the people in it. At Muller
UK & Ireland we know our customers and consumers expect us to play a role in driving
positive environmental and social changes, and this is a challenge to which we are fully
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committed. :80
&] R| ] V DiEownB#bssinéss and, like any family, that means we put our people first - 9
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And so, as we continue to meet the needs of the markets we serve while driving
profitable growth, we must also do our best for the planet we all share, too.

We are proud of our achievements so far. While we know there is a lot still to be done,
and we do not have all of the answers, we are excited about what the future holds.

Our Sustainability Action Plan, which we will continue to update and evolve, outlines the
change we want to create, our journey to get there - as well as showing how we are

already making, and will continue to make, a real difference for our planet, our partners,
and our people.

Justin Cook, CEO of Milller Yogurt & Desserts

Rob Hutchison, CEO of Milller Milk & Ingredients

INTRODUCTIC




OUR SUSTAINABILITY FRAMEWOF

This framework outlines our areas of focus, our ambitions against each of them, and
the targets we are setting ourselves to ensure delivery of our ambitions
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We will reduce our environmental impact, helping to We will deliver for our customers, farmers and suppliers, We will help our colleagues and consumers to live 9
create a better world for the future helping to create a more sustainable dairy industry happier, healthier lives §
m
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FARMING CARING sou : RC ' RITIC
SUSTAINABLY FOR COWS APF : ' DELICI I'I'}

‘We're supporting our We will enhance the l
farmers to deliver health and care for cows

NET ZERO SUSTAINABLE = WASTE &
CARBON PACKAGING RESOURCE USE

‘We will be a net We're reducing the Wwe'll be a zero-

zero business by at environmental impact of waste business,
least 2050 our packaging while using natural
resources responsibly

against sustainable on our supplying farms We will ensure we
agriculture principles respect and protect the
through the Muller people and environment elp ers live
Advantage Programme in our supply chain appier, hea os

We will get to Net Zero We will use 100% We will achieve a 30% We will reduce the We will continuously We will achieve zero We will positively impact the We will enhance our We will continue to
carbon: scope 1& 2 by 2035 recyclable materials relative reduction in water environmental impact of improve cow health and deforestation and health, safety and wellbeing community strategy and develop nutritious and
and scope 3 by 2050 by 2025 brought onto site by 2030 our supplying dairy welfare measures through conversion free in our of everyone associated with action plan by 2024 delicious dairy products
farms by 30% by 2030 independent assessments supply chain by 2025 our business that support a healthy,

We will outline our Science-  We will have on average We will halve our on all supplying farms : § balanced diet for everyone
Based Targets and pathway ~ 30% recycled content in operational food waste We will work with our We will aim to have at least
by 2024 our plastic packaging by 2030 suppliers to manage 40% of management roles

by 2025 environmental and occupied by women by 2025

human rights risks in our
We will be a zero-waste supply chain

We will halve the business, applying circular ‘We will work towards

environmental impact of economy principles recruiting internal

our packaging systems by 2040 candidates for 20% of open

by 2030 vacancies by 2025



miler

O U R “PACKAGING.
SUSTAINABILITY,
W H E E L HAPPY TEAT OUR o FARING

- BUSINESS

Cregting positive change means pringing our — CARIN FOR
business, our people and the environment around COMMUNITIES / OUR COWS
us together in harmony.

SOURCING
To achieve balance within our ecosystem and to move forward ,,,T'ELT{I"

with solutions, we are working hard to identify challenges, make
improvements, and help everybody make healthier, happier
choices. We believe that by listening to the needs of our
customers and shoppers, and then driving positive progress in
this area, we can play our part in making the world a better
place.
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SUSTAINABILITY AT MULLER UK & IRELAND | ACTION FOR OUR PLANET

REDUCING OUR ENVIRONMENT/
IMPACT, CREATING A BETTER

FOR THE FUTURE




NET ZERO SUSTAINABLE WASTE &
CARBON PACKAGING RESOURCE USE

) ROOVA] UDHE] [ V]| ¢V awjeR|(¢]]ele]ik v Es¢gT V[ F] V] ¢ dz8] RE &Y & jwasbAbusindss while
by at least 2050 impact of our packaging using natural resources responsibly







G AMBITION AND TARGETS

WE WILL GET TO NET ZEROWE WILL OUTLINE O

CARBON:SCOPE BAND 2 SCIENBGASED TARGE
203 ANDrSCOREY' 2050 AND PATHV®AY2024
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WHAT IS NET ZERO?

Net zero will be reached when the volume of greenhouse

gases emitted into the atmosphere is the same as the

dZg OLVA] VT Vi |J] ¢gfgve] ViDb]J eV [P DI vD] ] ¥J
about balance.

Achieving this balance means drastically reducing the volume of
emissions that are produced in the first place, and then removing the
remainder through carbon sequestration methods, such as planting
trees and preserving nature.

A Scope 1is emissions which come directly from our business

A Scope 2 is emissions from the electricity we use
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A Scope 3 is emissions which come from our supply chain, such as
emissions created by our supplying dairy farms and in the
manufacturing of packaging, right through to the transportation of
our products and their eventual disposal.

We will reduce all of our emissions by setting Science -Based Targets and
then developing action plans for each target, aligned with the latest
climate science.
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OUR APPROACH
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footprint across our own operations and throughout our supply chain so we
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thoroughly understand our emissions. This has helped us to identify carbon z
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us further identify ways to reduce our use of gas, electricity and water. 2

o
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E N GAG E IVI E N top priority for all of our teams.

8] Rdzj VDD egVKk] dzf 61 ] kVegu| Vré&fDfVri RVUs¢gs[sDfsdz | Vagf s A&F V] ¢ A¢vu|
improvement suggestions. The suggestions which are put into practice are then nominated for company -
wide recognition.

We must meet the needs of the markets we serve, and we can only realise our environmental ambitions by
working together.




OUR APPROACH rgvf P U22080) V2s608UDEKkUrgi|]Jks] ¢fetUB
been hard at work to reduce energy and fuel usage across our
fleet.
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this means We do over 150 fewer journeys each month In 2022 we

removed over 6000 journeys which saved up to 1m litres of fuel - over

y'"hY AVBT eV gl VAED] a¢¢hie] UDDogVAEgds) ¢| Veév| VK|
per gallon to improve performance and reduce emissions

even further.




OUR APPROACH

SCIENCE
BASED
TARGETS

To achieve the goals of the Paris Agreement  Oto keep global
temperature rises below 1.5 degrees  Ogreenhouse gas
emissions need to be halved by 2030 and drop to net zero by
2050. Science -Based Targets give companies a clearly -
defined and grounded in climate science path, to reduce
emissions in line with this ambition.

| VA¢ KAs [ [ widé $cigricé {BgsediTargets to get us there.

By focusing on our Sustainability Action Plan and working closely with

gu| VIiDl K] |eUDZEkVeuvi1ds] | el Vdsf RI T V¢l
that are needed.
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OUR PROGRERS
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We have committed to setting Science -Based Targets and pathway by 2024

The electricity we purchase from the grid to run our manufacturing operations is 100%
renewable

EJRdzj Vsgdzf of JkVUSEgVAEAKASE] kVP ] DI UDEKVIEd | VM; | amv |
dairies. This allows us to improve our energy efficiency by recovering the heat generated
through on site electricity generation, and then re -using it within our production processes
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3 AMBITION AND TARGETS

WE WILL HAVE ON pAT R =i

WE WILL USE
100% RECYCLABIEECYCLED CONTERNYRONMEN

MATERIALS  “|N'OUR PLASTIC B AcKAGING

BY 2025 PACKAGING 2025 oVSTEMS 2030
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OUR APPROACH
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OUR APPROACH

PLASTIC
REDUCTIO

When it comes to packaging we recognise

[P D | VDB VDX Vs¢kve[ | s] V5§59~°9',g;‘?§g;'gf?§g‘a#°iiggu p

the solutions yet.

V[ VB RL]VAEEAKS[ [T KTU[ ¢

researching and innovating to

find sustainable alternative packaging
options for our customers

an 1 consumers.

educing the amount of packaging we use, we
can reduce the emissions associated with its
production and prevent valuable materials from
going to waste. We have a bold ambition to halve the
environmental impact of our packaging by 2030,
which we aim to achieve through our
3R principle:

1. Remove plastic
2. Increase Recyclability

3. Use more Recycled materials

Our ambition is to move to an entirely circular
RYDB' 6
ecyc -grade material for use

again and again. We know that collaboration is key in
Vadhifly hif oSafadsdd@adplidble, which is why
B RIJ VA KA eV gl v P] UA¥TAC
Sustainable Packaging Workgroup. By working

together, we can drive big changes across our whole
industry.
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SAVINGS FROM
RECENT MAJOR
PROJECTS

PROJECT PLASTIC SAVED P/A

8] Rdzj] VDD | | DK Isv £EDD FEv oD | k[ ] VAD] Aggvig@f1|sgfuglvgul v

packaging, so we have firm targets to work toward

Milk bottles 3823 tonnes since 2019

DZ k| YUD®V[ 7] V] DAG] VAa] 6V et # dgRebny gk Rdz] V 0 DaLf ALk -I-B&

number of pioneering projects to reduce the amount
of plastic we use. Since we produce all of our fresh

Big yogurt pots 420 tonnes since 2022

Kso08U1D/AGDI s¢i Vggioes[ v R JNPEBFV| gisgggdzDI J UVt vs AGOIsT

in this area.
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OUR APPROACH

The food industry is facing a major packaging challenge. Shoppers rightly
expect our products to be of the safest and highest quality while also being
practical, so we use a specific type of plastic in our packaging which is
recyclable as well as convenient. Recycled plastic is part of the solution, but
JP] 1] ReV D& Aas i V edgtagde rdcypid plagfid availaplg dn the market.
GfseVseVdBf sV R|JVsgdg of sT DT s¢gi VdsDIseV [ ¢VADS ¢ L
packaging, where materials are used, recycled and then used again.

Our plastic milk bottle packaging already uses at least 30% recycled material, but we want to

SEAIDB] V[ FsehVE] R JUDDegVAEAKS [ ] KU [ ¢gUs@orEmikDB S g1 V[ FJ V][]
bottles and large yogurt pots are 100% recyclable, but we want to extend this to all the

packaging in our range. When it comes to milk bottles, by creating a higher volume of

packaging from recycled material which can itself be recycled, we can address the food -grade

plastic shortage and prevent the resource -intensive production of new virgin plastic, therefore

creating a circular system.
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OUR PROGRERS

Our milk bottles and large yogurt pots are 100% domestically recyclable

Our cream pots have more than 82% recycled material in the packaging and are 100%
recyclable

We moved to clear caps on all milk bottles in summer 2023 Ocreating 1560 tonnes of
recyclable food -grade plastic to be reused in food packaging going forward

GVl VAsOBVag[ [ 6] eVD] ) VADK] Vgl VUDJ VO] DB V¢ 8 E
increasing this



millor
SCRAPPING THE COLOURED MILK BOT

0sO6] VAsSOOGVaAg[ [ o] eKTVar] ]
recycled plastic, more than there is available, and
our clear caps will contribute 1,560 tonnes of food -
. . . grade plastic to the market every year, which in
Tackling plastic waste is a key partofour -~~~ 4 revgnts more resource -mtensnve virgin_ .
euefD2$¢Dm$0$jlsvxoDzzflszéka3és dmggffé‘a@d’sgéus;é V] ¢ VADD
lots of progress in this area. All of our fresh milk
bottles are manufactured on site, so we have Our new caps are proving popular with
complete control over what we use and are free consumers, too. Eight out of ten shoppers say

to innovate and experiment with new packaging [P RKVEI[ V] | VASOBVMdS [ T vDX|] Als/£Eb DA ¢
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ideas. than an old -school coloured one!
Our milk bottles are already made from at least 0f Y Vi Rozi ¥ a7y i
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make them lighter, so less plastic is used overall. 100% re yclabIQpOLS Wh cpn n82%J-e cl d
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used to seeing are 100% recyclable, but they
cannot be recycled into food grade packaging. So,
by swnchmg our caps to clear, when you recycle

[ tjej Vv /EDza evDZ’vr¢A] Ll VIEUVR|JUF] 01 s¢l
more recycled material for use in food packaglng

coming soon!
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Our fresh milk bottles already contain up to 30% recycled material, but with
demand still much higher than supply, this move will increase the availability.
With access to more, we can increase this further.

Rob Hutchison, Chief Executive Officer at Muller Milk & Ingredients







3 AMBITION AND TARGETS

WE WILL BE A

WE WILL ACHIEVE  \WE WILL ZERO WASTE

A 30% RELATIVE 1AL VE OUR BUSINESS

REDUCTION IN  opERATIONAL CIRCULAR

WATER BROUGHT FooD WASTE

ONTO SITE ECONOMY
BY 2030 BY 2030 PRINCIPLES

BY 2040
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OUR APPROACH

THE ISSUE
WITH FOOD
WASTE

A third of all food produced in the world is lost or wasted,
generating 10% of greenhouse gas emissions. To put that in
context, if food waste was a country, it would be the third
highest emitter of greenhouse gases in the world after the US
and China. As a food company we have an important role to
play in bringing this figure down.

We want to reduce food waste overall, but also make sure that any food
surplus is put to good use and sent to those who need it, rather than
being wasted.
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rom one of our
[ farms _

Delivered

OUR APPROACH

] VAsDZ [ V[ gVa] VDA J | VBDB[ ] Va
AgOKkVDME[ sgg¢Vsg¢V[PseVDl | DHVE]
waste reduction roadmap and friends of Champions 12.3, a
global coalition dedicated to accelerating progress on
Sustainable Development Goal 12.3, which aims to halve

global food waste by 2030.
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waste throughout our business. In 2020, for example, we changed

1| ¢4 ee]jeisgV@gu| VkDE | s]eVsgUg| k]| V[gv]mf]g
milk from three to five days, saving 16,500 tonnes of waste each year.
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OUR APPROACH Where edible food waste is identified we redistribute it to
local charities and foodbanks via our partners at Fareshare
D¥kiV[Ff])Uc)osmMVal O AT hVaf | gvifVfP] o]
distributed 104 tonnes to those most in need within our
communities in the past year alone.

We also work with The Community Shop to redistribute surplus product

and, since 2017, have prevented 5737 tonnes of waste, and contributed
to 13.6 million meals. We believe that by ensuring no good food goes to
waste we are contributing to a more equitable food system for everyone.
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OUR APPROACH

WATER USA

We are changing the way we use water so we use less and

conserve this precious resource where we can. Within our
usiness, we recycle water at every opportunity so we

G' RIVE] T kV[¢gUuve] VOEADDUYBDT J | V[ ] e
total water consumption comes from this recycled

water.

Water conservation is a key focus of our Muller Advantage Programme,

which supports British farmers with the tools and advice they need to

| DZEG 6] VDA d3s k] V| D# 1] Vgl V] ¢gdzs| ¢ ¢ AJ ¢ DD T /EF
our farmers to identify water risks and hotspots for action, and creating

plans to encourage conservation and manage water scarcity. Through
JiJejUsgs)sDIsdjel YDEFkUVE[F] | eV disAFVD]]
30% relative reduction in water brought onto site by 2030.
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OUR APPROACH &Y R| JVDz 1| ¢D#EF s¢T VDB [ ] Vs [ F VD& ¢ ]
J 7 Df UDBOVAD] | | $DBVF DB VDB U] | Ve gl
JUAEE¢[ s¢uDDOUSK] ¢

ADJ J | sDBhVE&E] R|
R E I H I N KI N overall consumption of material, and then to repurpose what

we do use.

WA S I E A‘ R &&perless in our customer deliveries to setting up onsite
for our metal milk trolleys, we want to keep valuable
V| A eVsgVuve] Vig| IDBUVOEETI UDPUIgoosad
O l | R B l ' S I N Sg cking paper from labels into animal bedding!
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OUR PROGRERS
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waste by 2030
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Community Shop has prevented 5737 tonnes of waste since 2017

We recycle and reuse over 430 million litres of water each year across
Severnside and Droitwich dairies
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DELIVERING FOR OUR CUSTOMERS, FARM
AND SUPPLIERS, HELPING TO ENABLE A M
SUSTAINABLE DAIRY INDUSTRY
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OUR AREAS OF FOCUS
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FARMING CARING SOURCING
SUSTAINABLY FOR COWSWITH INTEGRITY

deliver against sustainable welfare for all the animals on our people and environment in our
agriculture principles through the supplying farms supply chain
Muller Advantage Programme
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3 AMBITION AND TARGET

WET RE SUPPORTI NG OUR FAR
SUSTAINABLE AGRICULTURE PRINCIPLES THROUG
ADVANTAGE PROGRAMME

WE WILL REDUCE THE ENVIRONMENTAL II\/IPAC
OUR SUPPLYING DAIRBFKFARNb :
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ENVIRONMENT BIODIVERSITY
We recognise the impact our The protection and enhancement
operations, across the value chain, of nature is embedded into dairy
have on the environment and are HEATHLY farming and we aim to continually

working to improve it 'm ."D improve it
SOILS

ANTIBIOTICS

The use of antibiotics is
carefully monitored and
targeted usage encouraged

NEXT GENERATION

We develop and build the next
generation of skilled farmers to
secure the dairy sector for the future

Advantage

HEATHLY OUR MULLER HEATHLY
ANIMALS ADVANTAGE ;IEIOP;L‘E
COMMITMENTS

ANIMAL HEALTH & CARE

The health of our dairy animals is of
the utmost importance and all of our
dairy animals are treated with care
and respect

PEOPLE
We support the dairy value chain

to operate in a safe environment
and rights are respected

HEATHLY
FARMING STANDARDS Sy SOCIAL RESPONSIBILITY

Our farmers work to continually We contribute to a resilient and
improve farm standards economically viable dairy sector,
supporting rural communities

THE MULLET
ADVANTAGE
PROGRAM

We support our farmers through our
incentivised Miller Advantage Programme.
The programme helps develop and enhance
farming knowledge and skills to meet the
challenges and opportunities ahead, tackle a
range of important issues and provide farmers
with the tools and support they need to run
successful, sustainable farms. 99% of Miiller
Direct farmers have signed up to this
innovative programme.

With the support of the Advantage Programme,

farmers can proactively address responsible sourcing,

cow health and environmental issues, while also

tapping into initiatives that promote collaborative

partnerships to meet customer needs. For example, by
VesgiIVg] V[ ] EP ¢go6¢gil s] eVDREKVS[F] VO
working with our farmers to reduce their emissions by

30% by 2030.
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GIVING FARMERS THE MULLER ADVA
o e R

progressive businesses. Ben has also added a vari%ty of mixefd
e B o4y o =y T sz assesan to 10 hectares o
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Programme to help our supplying farmers better soil structure, as well as reduced need )
operate successful and progressive _ T ¢l VDl [ sl sAsDDUES] | 1] ¢hvié] R|
businesses, while developing and enhancing balancing our soil PH with lime application

the knowledge and skills they need to to allow for a more efficient use of the

address important issues such as Fs[ | 1] ¢vdsf UkguDa1HI5] RIF] V] fr

environmental impact. With this
incentivised programme, farmers can
proactively address issues such as
responsible sourcing, herd welfare, and
carbon emissions, ensuring their farms are
successful and sustainable.

This coming year, Ben intends to trial cover
crops to improve biodiversity, as well as
multi-e1 ] AsjeVUrij| aDODRVO] IseV [ gVl s
another grazing option during dry summer
months. Deep -rooted varieties such as
plantain and chicory not only offer cows a
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Ben Hole is a Miller Direct farmer from

| tasty grazin alte native o grass but are _
A 2 o S S 5% ARG e
Programme since 2015. fjiéts? ds k] VDZUDKK] kvagge[ Vgl TAs¢]
FrV[ ggoVgdz | VIT] VADMIDE 4] y.LIv zvv3”6 5 EF ¥ S AT o
herd of cows 18 months ago, and in that _ _rﬁ? R¢%£] I D2| [} | \IID ¥ T \Ié(% IDﬂng 17 M {
I$Ail\7rRQ|ZI\7D“f$IdZIk\7D2T/a§‘eI glv qs¢
000] DmgDAs o) bl RVoDisoy ; Eazjm o
AjDauv[ |elri]ReVsAr O] K] ¢Ishp o\ft ‘?0 Hegurebothmyfarm
moving to a flexible paddock system, which and my cows stay happy
gets the best use out of grass and reduces DE kV ] DB F
the need for expensive and carbon  -intensive )

concentrates. This has led to an increase in
soil health, which Ben hopes will lead to a
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OUR APPROACH B8] Vg | BV CBS [ FU3 ]| +33Gf|ve[] kvl DI KeVD#E| geelf f
work with some of the very best in the world. But farming is facing
many challenges, and consumers are increasingly thinking more about
what we buy, where it came from, and how it was made. As a business,
we have a responsibility to support farmers now and into the future. By
helping them to proactively address a range of important issues and
maintain a sustainable focus on their animals and land, farmers can be
a big part of the solution to these challenges.
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We work collaboratively with farmers through our dedicated expert
agriculture team. This team exists to support the wellbeing and productivity of
our farmers, provide help and advice on farming issues, and drive progress in
the measurement and improvement of their environmental impact. This is
just one of the ways we help keep farming thriving.




OUR APPROACH To secure a strong and stable milk supply, and keep farming
thriving, we have to keep attracting young, dynamic talent to
[P Us¢kvef | bhVafseVseVdf sVdsl Rdgg Vv £ ] D
Generation programme, which supports young farmers and
develops their skills, helping them to build sustainable and
profitable dairy businesses.
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The three -year programme takes 25 farmers on a journey of knowledge,
leadership training, people management and business planning, and
covers all facets of environment and sustainability. Participants take part
in workshops and farm visits, and meet throughout the year to share
ideas and best practice.




Fredh milk
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OUR APPROACH

REDUCING
EMISSIONS
OUR FARMS
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Many of our farmers are already taking action to reduce their
environmental impact by using renewable energy, changing farming
ractices, or by improving the quality of cow feed to reduce methane
e0s@EfohVe] R JVP]OISETV[F] AV[ EUT 01 v]|
e ols and knowledge, and by collecting data at farm level, so we can
Identify even more opportunities for emissions reduction and pave the
way for low -carbon farming.
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PASSING THE BATON TO THE NEXT
GENERATION OF FARMERS

Supporting young farmers Matthew has developed a wide range of
to secure the future of the skills which have helped him modernise and
dairy industry future -proof the farm.

The farm now employs more regenerative
practices, such as herbal leys (grassland
made up of legume, herb and grass species),
which reduces the need for commercial

Like every industry, people are crucial to our
success, so as we look to ensure continuity of
supply for our customers and ensure that

the dairy industry in the UK is able to thrive, feed and fertiliser use, |mproves soil

we have to keep attracting young, dynamlc structure and. boosts bi 0d| ersit -|— is ha&

DD gf vl gu[T]usgkoel | IshkHdfMathdwrniote ith ]

created the Miller Next Generation

pr%g(rjamr?e, wr;]ich sEpﬁpoLtsl youn% farmers yields.
and develops their skills, helping them to P r REVBOEDUA[ F | ol Fof i) o1 ¢l N D?AAJ
build sustainable and profitable dairy oDISo V2 DI [F] BhVir| ReVAJ ] ¢Veuv &R v

businesses. opportunity and is giving me really good

insight into alternative ways of thinking b
The three -year programme takes 25 farmers megtmg other farm owner)g and seemg hgw

on a journey of knowledge, leadership they work sustainably and how businesses
training, people management and business AD# Gajvi| éls[DAG] hiur|

! Re
planning, and covers all facets of each farm is different OD# k V s'| Re V ¢ ¢ [ ¥
environment and sustainability. Participants business itself but the person running it that
take part in workshops and farm visits and KDH] evs) UDmeuv A& eehR

meet throughout the year to share ideas
and best practice.
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Matthew Davies is a Miiller Next Generation

farmer from South Pembrokeshire, West R

eEDD] ehVljReV[T] Vi U JPTUT] ] | Df sVl Vi seV
family to farm on the holding, WhICh has

around 200 cows. Through the programme,




REGENERATIVE AGRICULTURE

THE PRINCIPLE
OF REGENERA
AGRICULTURE

Taking a regenerative approach to agriculture means we employ
agricultural practices which give back to the environment by

- regenerating the soil, promoting biodiversity and improving the water
cycle. The main principles of regenerative agriculture are:

R Vug¢] A eoD] solsVksefuv| avegsdi
I I eep soil surfaces covered (with grass, for example)

Keep living roots in the soll
4. Grow diverse crops
5. Bring grazing animals onto the land (their manure is a great fertiliser!)

Responsible dairy farming goeshand  -in-f DZ k V dg3s [ P V| J 1] ¢] | Df sdzf VD7 | s
working with our farmers to employ even more regenerative practices. We believe that

healthy soil = healthy environment, which leads to happy people and animals.
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REGENERATIVE AGRICULTURE

OUR APPROACH

| BV R RLT V] govl sgT YDFAE|JTULTT] g7

Our Mller Advantage Programme supports farmers in choosing

regenerative agriculture practices that support biodiversity. Many of our

farmers are already adopting regenerative processes, such as rotational

grazing, planting diverse species, trees and hedgerows, and creating

Bs Okl 6gds] | VD1 DBV AP ] | ] Vigoodsg DI ¢| oV /EDFE V
process to track all of these great efforts across our supplying farms, which

will help promote regenerative farming

even more.
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OUR PROGRES
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More than 20 young Miiller farmers have completed the Next Generation Programme and
25 are currently on the latest cohort

€] Rdzf Vve] [ V AD] é¢¢\7[IRu/EI$¢¢\7I DiTIIe\"/T¢[\7¢u[\7T D1 AKe VI
success for the future

As part of the Advantage Programme, which is made up of 99% of our supplying farms,
farmers are supported with water management, improved biodiversity, and reducing their
environmental impact
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Action For Our Partners

CARING FOR COW



